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HOW

Your Brain

3

Logos play an important emotional role in influencing decision

making, especially when information or time is limited. Neuroscientists
have been studying how the brain perceives and recognizes a logo design,
and how it impacts decision making. Here is some of what they've learned.

What happens when you see a logo

You see a logo and your eye sends a signal along the fusiform gyrus to the
Primary Visual Cortex (V1) where It first perceives color then identifies the
shape and form of the logo.

"Red on white. "Tapered shape "Yellow curves
Dot in a circle. moving upward Red box."
Bullseye." left to right.”

YOU THINK

2 These elements are then "grouped” to identify the object that you see..
This happens in the V2 area of the Visual Cortex.

YOU SEE

"That's a red target." | "That's a swoosh.” "Twe gold arches.
M."

YOU THINK
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Next your brain' matches that visual pattern to previous experiences
with the same pattern stored in your memory.

McDonald’s

YOU SEE

TARGET.

"Target logo, "McDonald's.
Target store.” Hamburgers."

YOU THINK

Last, your brain adds "semantic attributes” from your previous experiences
with the logo, like the product name and brand attributes as well as your
preferences, to provide meaning and recognition.

YOU SEE

"Quality. Value. "dJust do-it. “It’s lunchtime.
| need to pick up Jordan. Shoes.” I'm hungry.
some milk,” Fries sound good.”
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All of this happens in roughly 400 milliseconds.

What your brain is looking at:
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S -

COLOR SHAPE MEANING

Scientists believe that your Once the color is identified While color and shape are
eve doesn't see color at near the hack of the visual "hottom up” information,
all—your brain creates it cortex, a signal is sent that is. it is gathered from
through nedral processes forward to the “what the immediate environ-
that take place alonc pathway” near the front ment, context and meaning
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What Science Says About A Logo’s Effect on Your Thinking

There isn't a single place in the brain where
logos are processed. Sports and luxury brands
(like Nike and Mercedes) trigger responses in the
medial prefrontal cortex and precuneus, while value
brands (like Walmart) activate neurons in the
anterjor cingulate cortex.*

Brands that we like elicit activity in the ventral medial
frontal pole, which is the area where we form self-esteem
and the idea of who we are. This would suggest that our
favorite brands play a large role in how we see ourselves.
Something like: I'm a Coke person. Or, I'm the kind of
person who likes and uses Apple products.”

Our familiarity with a logo design determines which
part of the brain thinks about it when we see it,
“Strong” brands tend to trigger activity in the part of
the brain associated with positive emotions and reward
(pallidum, posterior cingulate and frontal cortex), while
unknown brands activate neurons in areas of the brain
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associated with negative emotions (insula). This -
suggests that people use experience not declarative
information to evaluate brands.®

We do not think about logos the same way we think
about trivial objects or even animals. Well-liked
brands trigger responses in the same brain areas
where human relationships {friendships for example)
are processed. This may mean that biologically there
is very little difference between relationships
between two humans and a human and a brand.”

Logos can actually change behavior. When scientists showed
(subliminally) an Apple logo to some students, and an IEM
logo to others, the students who saw the Apple logo per-
formed better on a creativity test. Students shown a Disney
logo (again subliminally) performed better on an honesty
test than student who saw an E! TV logo.®

Where your brain thinks about logos:

Posterior Cingulate Hippocampus Prefrontal Cortex

Cortex Plays a part in forming new Front of the brain where we
There is still a iot of debate memaorties about experiences. process high-level thought,
about the function of the PCC, action, and emotions. Plays
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